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Contact Us 
 

Ann Arbor Ad Club 
PO Box 3789 
Ann Arbor, MI 

48106 
 

Phone:  734.332.9033 

Fax:  734.662.6590 
 

Reservation Hotline: 
734.332.9033 

 

E-Mail:  info@a2ac.org 
 

Website:  www.a2ac.org 

A2AC meetings are held at the SPARK  
Central / IT Zone, in the Michigan Square 

Building at 330 East Liberty,  
between Division and Fifth in Ann Arbor. 

 
Parking is available in the back of the 

building. 

Calendar of Events 
 

October 12: 
Matthew Growney of Motorola Ventures of  
Cambridge, MA 
Topic: Refrigerators, Chickens, and  
Cellphones - Starting & Funding a SuperBrand 
 

November 16: 
Marcie Brogan of Brogan and Partners Detroit, MI 
Topic: Building a Campaign on a Budget 
 

December 8: 
Holiday party at Northville Downs 
 

January 18: 
Panel discussion, topics TBA 
 

February: 
ADDYs, date TBA 
 

March 15: 
Susan Mboya of Proctor and Gamble,  
Cincinnati, OH  
Topic: Marketing to Ethnic Consumers  
 

April 21: 
Half day career seminar, details TBA 
 

May 17: 
Partnership with IT Zone, details TBA 
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